Position Description: Social Media Manager
Campaign: Andrea Carr For Congress, Congressional District 2
Location: Klamath, Remote / Hybrid/In-Person
Reports To: Campaign Manager
Position Type: Full-Time (Campaign Cycle)
Category: Communications & Digital

Position Summary
The Social Media Manager leads the campaign’s online presence across all social media platforms, managing content creation, digital storytelling, real-time communications, and community engagement. This role ensures that the campaign communicates effectively, consistently, and compliantly with voters and supporters online. The Social Media Manager collaborates closely with the Campaign Manager, and Field Operations to produce timely, accurate, and engaging content that reflects the campaign’s message and values.

Key Responsibilities
Content Strategy & Management
· Develop and execute a comprehensive social media content strategy aligned with the campaign’s messaging and communication goals.
· Manage day-to-day operations of all campaign social media platforms (e.g., Facebook, X/Twitter, Instagram, TikTok, YouTube, Threads, Blue Sky).
· Create, edit, and publish high-quality text, image, and video content tailored to each platform.
· Maintain a consistent posting schedule and ensure rapid response to relevant developments.
· Guide the visual identity and tone of the campaign’s online presence.
Cross-Team Collaboration
· Work directly with the Campaign Manager to ensure messaging accuracy and alignment with press, policy, and speech outputs.
· Coordinate with the Campaign Manager to support email, SMS, and fundraising campaigns as appropriate.
· Collaborate with the Campaign Manager and Field to highlight volunteer activities, events, and grassroots engagement.
· Provide digital support during events, town halls, debates, and major campaign announcements.
Community Engagement & Monitoring
· Monitor social platforms for questions, comments, supporter engagement, and emerging trends.
· Manage rapid engagement efforts, answering general inquiries and escalating important issues to senior staff.
· Track conversations about the campaign, key issues, and the broader political environment.
· Identify positive engagement opportunities and flag misinformation, complying with campaign policies for response and escalation.
Creative Production
· Oversee or produce graphics, short-form videos, memes, reels, and other content formats.
· Coordinate with external designers, videographers, or creative agencies as needed.
· Maintain an organized asset library for multimedia content.
Analytics & Reporting
· Track social media metrics, growth, engagement, and audience trends using analytic tools.
· Produce weekly performance reports for Communications.
· A/B test content formats, posting times, and platform-specific approaches.
· Recommend data-backed improvements to optimize reach and engagement.
Compliance & Risk Management
· Ensure all content adheres to federal election regulations, including rules regarding political advertising disclaimers.
· Maintain message discipline and adhere to campaign approval processes.
· Manage account security, including access permissions, authentication, and risk monitoring.
· Follow legal guidance on copyrighted materials, user-generated content, and privacy practices.
Real-Time Digital Operations
· Support rapid response needs, including live-posting at events, debates, press conferences, and breaking-news moments.
· Prepare pre-approved assets and messaging for anticipated events.
· Ensure the campaign’s social channels respond quickly and accurately during high-traffic moments.

Qualifications
Required
· Professional experience in digital communications, social media management, marketing, or related fields.
· Excellent writing, editing, and storytelling skills.
· Strong understanding of digital trends, platform best practices, and content analytics.
· Ability to manage multiple deadlines in a fast-paced environment.
· Experience with social media management software and analytics tools.
· Creative, adaptive, and collaborative working style.
· Commitment to the mission, values, and goals of the campaign.
· Willingness to work irregular hours, including nights and weekends.
Preferred
· Previous experience in political campaigns, public affairs, advocacy, or government communications.
· Graphic design or video editing skills (e.g., Adobe Creative Suite, Canva, CapCut, Final Cut, Premiere).
· Experience developing content for TikTok, Instagram Reels, and high-engagement short-form video.
· Familiarity with digital security and online safety practices.
· Bilingual or multilingual abilities.

Working Conditions
· Fast-paced environment with rapidly shifting priorities.
· Will require travel with candidate or senior staff during key events.
· Extended hours and weekend work are common as Election Day approaches.
· Early in the cycle, the Social Media Manager may work remotely or in a hybrid setting. As the campaign progresses, and field operations increase, the role will shift to predominantly in-person work. 

Compensation & Benefits
· Salary range: $50,000 to $70,000 DOE
· Benefits: Not Offered
· Travel reimbursement or mileage: IRS Standard Mileage Rate
· Professional development and training opportunities
· The campaign is an equal opportunity employer and encourages applicants of all backgrounds to apply.

How to Apply
Please send a résumé, portfolio or sample social media work, and brief cover letter to Chelsea Alionar at CM@AndreaCarrForCongress.com with the subject line:
“Social Media Manager – [Your Name]”

